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They call it the “grandma rule.” At international mov-
ing company (with 11 Canadian locations) Two Men and
a Truck, the idea is simple, and charming: Treat every cli-
ent as if it were your own grandmother whose stuff you’re
schlepping around. Not a bad bit of corporate ethos, and
good PR to boot. Ditto the company’s decision last week
to introduce a consumer’s bill of rights, drawn up after a

series of reports on predatory movers appeared. Among
the protections it offers: ❚ Accurate pricing informa-
tion in all advertising and marketing materials, and no
“sales gimmicks,” as one manager called them. ❚ Clearly
delineated terms of service, with cost-per-hour estimates

strictly adhered to. ❚ Proof
that the movers are properly
bonded and insured. ❚ An
itemized invoice after
themove.Readmoreat
twomenandatruck.ca.
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MOVE I T !
Wewon’t steal fromgrandma, andwewon’t steal fromyou


